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Following the success of the first two  
years, Wallonie-Bruxelles Design Mode 
is bringing its customised assistance to 
fashion brands again in 2019 with its 
Fashion Programme.
This programme, launched in 2017, is aimed  
at talented individuals and businesses 
wanting to accelerate their commercial 
growth and enhance their brand image 
internationally. It involves awarding two 
grants of € 35,000 and € 15,000, as well  
as coaching for a selection of brands.  
The latter will receive advice from a con-
sultant who can meet their specific needs. 
The programme is open to different types 
of brand, whether in terms of product 
(children, women’s and men’s ready-to-wear, 
accessories, etc.), positioning or maturity.  
The Fashion Programme aims to better 
prepare businesses for international markets, 
whether in terms of strategy, commercial 
positioning, communication or image.



Seven brands will receive assistance  
in 2019, allowing them to work with 
specialised consultants recruited by 
WBDM to develop their strategy,  
commercial positioning, communica-
tion or image:

BERTELLES 
Accessories - braces
D3
Cushions and accessories
METEOR
Jewellery
MICHAËL GUÉRISSE O’LEARY 
Leather accessories
NO/AN 
Bags
ROXANE BAINES 
Women’s ready-to-wear
SOSOL
Jewellery

An international jury of experts met  
the candidates to award the two grants 
for 2019.  The first, for   € 35.000   ,  
was awarded to the eponymous   
CARINE GILSON  brand, a maison 
de couture founded in 1990 by its 
designer, who trained at the Academy 
of Fine Arts in Antwerp. The second, 
for   € 15.000    , was awarded to  INDEE
a clothing brand for girls aged 6 to 16, 
launched in 2016.

Composition of the 2019 jury: 
Marie-Laure Girardon (2e Bureau), 
Astrid Lefèvre (New Look Fashion Deal), 
Sonja Noël (Stijl), Christian Poulot  
(ISG - Moda Domani Institute),  
Clarisse Reille (DEFI Mode),  
Candice Rosenfeld (St’Art Invest), 
Pascale Eben (Service culturel, 
Wallonie-Bruxelles International)  
and the WBDM team.

  TWO FINANCIAL PRIZES  CUSTOMISED ADVICE 



Carine Gilson, who 
trained at the Academy 
of Fine Arts in Antwerp, 
founded her eponymous 
Maison de couture in 
Brussels in 1990.
Each garment is hand-
made in the Maison’s 
studios by highly qualified 
artisans with constant 
attention to detail, caring 
patience and enthusiastic 
precision. Their love of 
their craft is unparalleled.

The Carine Gilson 
collections accentuate 
the inlaying of the most 
beautiful lace onto the 
most beautiful silks. 
The materials are exqui-
site and the skills rare 
and unique. Since its 
launch, the Maison has 
worked with Caudry lace 
and Lyon silk, in part-
nership with the best 
French workshops in 
Calais and Lyon.

The Maison creates 
sophisticated garments 
that can be worn alone 
or combined, to enjoy 
every precious moment, 
without restraint. 
Carine Gilson adorns 
days, nights and eve-
nings with her distinc-
tive creations that are 
unlike any other.

Carine Gilson turns her 
passion into art.
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WWW.CARINEGILSON.COM 

CARINE
GILSON

FINANCIAL PRIZE €  35.000

 BRANDS SUPPORTED
 IN 2019 

http://www.carinegilson.com


WWW.INDEECOLLECTION.COM INDEE
Indee is a desire to guide 
girls towards indepen-
dence, boldness, the 
freedom to dare, first and 
foremost allowing them 
to express themselves. 
This is the message the 
two founders want to 
send to teenage girls. 
The brand’s very name 
echoes this new generation 
constantly on the lookout 

for clothes that match 
their states of mind.
Spurred on and coached 
by teenage girls who are 
constantly connected and 
full of ideas, the founders  
wanted to create a project 
by collaborating and  
interacting with the girls, 
putting their concrete 
skills and experience 
within their reach.

The collection, which 
ranges from 6 to 16 years 
old, stands out thanks 
to its bright colours and 
whimsical prints. Teenage 
girls adore this blend of 
genres, colours and prints. 

 BRANDS SUPPORTED
 IN 2019 
FINANCIAL PRIZE €  15.000

http://www.indeecollection.com


WWW.BERTELLES.COM

Bertelles has specialised 
in men’s braces / suspen-
ders since 2015. 

With a clever blend of 
authenticity, expertise, 
quirkiness and modernity,
Bertelles advocates a 
return to the skills of 
yesteryear, but without 
nostalgia... 

Its collections are 
staunchly modern and 
adapted to our contem-
porary lifestyle. Every 
pair of Bertelles braces 
is a 100% Belgian product 
from its design to its 
manufacture, by hand, 
in a workshop that can 
draw on the expertise  
of four generations.

PERSONALISED COACHING 

BERTELLES

 BRANDS SUPPORTED
 IN 2019 

http://www.bertelles.com


D3

Architect, designer and 
colourist, Sandrine Devos 
creates the interiors  
that she designs in their  
entirety - a blend of  
aesthetics, simplicity  
and functionality.

In 2018, she launched 
her own collection of 
cushions and fashion  
accessories. This new 
line, called D3, reflects 
her world, one that is 
bursting with creativity. 

The ultra-soft and cosy 
cushions are made with 
duck down and available 
in the following quality 
materials: velvet, cotton, 
felt and leather. Sandrine  
and her creative assis-
tant Céline Belka use 
the fabric scraps to make 
cushion-bags. A dress 
and jewellery complete 
the collection.

Sandrine Devos has 
created a coherent and 

poetic brand in which 
her codes, such as aes-
theticism, play, func-
tionality, creativity and 
colour imbue interiors 
with softness, elegance 
and originality.

WWW.DEVOSD3.COM

PERSONALISED COACHING 

 BRANDS SUPPORTED
 IN 2019 

http://www.devosd3.com
https://www.instagram.com/sandrinedevosd3/


WWW.ATELIERMETEOR.COM 

Météor, launched in 2018, 
offers sophisticated jew-
ellery that is hand-made 
in Europe using gold and 
socially and environmen-
tally responsible diamonds. 
The Brussels-based jew-
ellery brand has set itself 
the mission of creating 
items of the utmost qual-
ity, with timeless lines 

and quality materials, 
with a minimalist Belgian 
spirit. Météor believes in 
sustainable consumption: 
solid gold jewellery that 
lasts a lifetime and can be 
passed down. Météor’s 
diamonds come from  
socially and environmen-
tally responsible mines 
and are selected with the 

greatest care in Antwerp. 
Météor wants to offer its 
products at the fairest  
possible prices, which is 
why the brand is only  
available online - no inter-
mediaries and no shops. 
It works with a well-known 
family-owned workshop 
that has been based in  
Portugal for 3 generations. 

METEOR

PERSONALISED COACHING 

 BRANDS SUPPORTED
 IN 2019 

http://www.ateliermeteor.com


WWW.OLEARY.BE

MICHAEL 

Michael Guérisse O’Leary, 
an architecture graduate 
from the Institut Victor 
Horta in Brussels, retained 
a certain interest in minimal 
geometries and shapes.  
The leather triangles and 
rectangles can be deployed, 
folded and rearranged into 
accessories with a graphic  
touch - in the constant pur-
suit of natural sophistication.
His collection is inspired by 

women and men, by the 
architecture of Peter 
Zumthor, by leading names 
from art and design such  
as Gio Ponti - Andrée 
Putman- Richard Serra - 
Gae Aulenti.

His training in leather 
goods at Arts et Métiers in 
Brussels has left him with 
a love of working with this 
material. His work with 

supple yet strong goat- and  
calfskins results in collars 
and scarves: the basis  
of the collection created  
by the designer in his  
Brussels workshop.

Croupon leather and  
calfskin are the preferred 
materials for his handbag 
range. A line of belts  
completes his accessories 
range every season.

GUERISSE O’LEARY 

PERSONALISED COACHING 

 BRANDS SUPPORTED
 IN 2019 

http://www.oleary.be


WWW.NOANSTUDIO.COM

NO/AN 
NO/AN is a high-end 
handbag line conceived by 
Brussels-based Finnish  
designer Anna Lehmusniemi.
Having worked for several 
fashion brands before and 
realized that accessories 
were her favorite field, she 
logically turned to handbags 
as a source of inspiration, 
focusing on sleek lines and 
high quality skins. 

NO/AN was born in 2016, 
mainly as a reaction to 
overconsumption and the 
reckless speed of the fashion 
industry. Concentrating on 
the concept of a single col-
lection which has the ability 
to grow and evolve over 
time, NO/AN advocates a 
human and slower approach 
towards luxury, as well as a 
subjective point of view.

The bags are made in 
Portugal by a specialized 
and family owned atelier, 
where the artisans involved 
get to sign the styles that 
they produced by hand.
Bearing minimal details 
and using a restrained 
color palette, NO/AN 
bags are produced in small 
series, underlining their 
exclusive appeal.

PERSONALISED COACHING 

 BRANDS SUPPORTED
 IN 2019 

http://www.noanstudio.com


WWW.ROXANEBAINES.COM

ROXANE
BAINES

Roxane Baines began  
her career by creating  
accessories for haute 
couture fashion houses 
such as Givenchy and 
Louis Vuitton Paris. 
After five years in Paris, 
she returned to Brussels 
to launch her eponymous 
brand. 
The brand philosophy 
combines restraint and 
modesty and embodies 
everyday elegance. The 
simplicity of femininity is 
evoked through minimalist 
shapes that convey her 
taste for the beauty of art.

Roxane Baines offers 
high-quality clothing  
designed in Belgium and 
made in France using 
100% Japanese cotton. 
Her work takes the form 
of capsule collections, 
with new items from one 
season to another as  
well as garments that are  
sometimes recreated 
using different materials 
and colours. 

The brand offers alter-
native and more ethical 
fashion that does not 
encourage consumption.

In her search for the 
essential, Roxane Baines 
asserts her desire to dress 
women in timeless pieces 
and creates clothing that 
allows them to express 
their personality every day.

PERSONALISED COACHING 

 BRANDS SUPPORTED
 IN 2019 

http://www.roxanebaines.com
https://www.instagram.com/roxanebaines/


WWW.SOSOL.BE SOSOL
Sosol is more than just 
jewellery: it is a dream,  
a journey, a commitment, 
human stories, inspired
by the sea and the ocean. 
Sosol creates costume 
jewellery inspired by 
ethnic and bohemian 
cultures and the sea. 
Her creations, made of 
brass and tin gilded with 
fine gold or plated with 
925 sterling silver, are 

decorated with semi-
precious stones, crystals, 
glass, feathers, paper 
and textiles. 

Sosol also fights for a 
fairer world that acknowl-
edges everyone involved 
with the brand. Its goal 
is to be a 100% respon-
sible brand fighting for 
ethics, traceability and 
transparency.

The designer works with 
suppliers primarily in 
France, Spain and Italy, 
as well as in Turkey, where 
she helped found an 
association whose goal is 
to allow single mothers, 
victims of violence, to 
access training and a job 
in jewellery design.

PERSONALISED COACHING 

 BRANDS SUPPORTED
 IN 2019 

http://www.sosol.be


 THE 2018 
 SUCCESS STORIES 

“ The Fashion Programme grant allowed 
us to fund part of the expansion of 42|54 
abroad. We were able to take part in the 
Paris and New York Fashion Weeks to meet 
new clients and create a communication 
strategy in collaboration with the Outlevel 
press agency, as well as strengthen our 
presence on social media.  Thanks to this 
investment, our presence is expanding, 
particularly on the Asian market, and we 
already have 15 points of sale in the region. ”
Olivia Borlée, 
42|54

The second WBDM Fashion Programme 
awarded grants to the brands Maison 
Marcy (€ 35,000) and 42|54 
(€ 15,000). Six companies received 
coaching: Edmunds, Fabienne 
Delvigne, Filles a Papa, My Bob, 
MyElza and Signé Nature. 
The 2018 pool of experts comprised 
Le Collectif Paris, Meimei Ding (DFO 
International), Aurore Caberghs 
and Muriel Piaser.

 THE 2018 SUCCESS STORIES



“ When we manage everything about our 
brand, we are so busy that we are totally 
immersed in our work and sometimes don’t 
notice the areas that need improvement. 
Coaching lets us take a step back and gi-
ves us an external, professional, neutral and 
fresh look at our activity so we can identify 
our strengths and weaknesses. This forces us 
to do what we unconsciously ignore as desi-
gners, namely analysing our business from a 
realistic and economic point of view.
Coaching also allows us to put into words the 
issues we are often aware of but don’t know 
how to address. This way, we can catch up 
with them and tackle them effectively.
Assistance and external support provide a 
framework and encourage us to achieve our 
objectives. ”
Elena Zanfir, 
MYELZA

 THE 2018 
 SUCCESS STORIES 



“ Coaching has given us a good analysis of 
the brand’s communication strategy and 
allowed us to define our priorities. Our 
contact with Aurore Caberghs also intro-
duced us to a Belgian network that is useful 
for completing different projects. So it is all 
very beneficial for the brand.
Thank you WBDM. ”

Geoffroy Moreels, 
MY BOB

 THE 2018 
 SUCCESS STORIES 



To present fashion and design on the 
international market. This is the objective of 
Wallonie-Bruxelles Design Mode (WBDM). 
This organisation was developed in 2006 
and tasked with supporting, promoting and 
advising companies, stylists and designers 
who want to export their creations.  
In order to showcase the work of Walloon 
and Brussels labels and designers, the WBDM 
team brings together Belgian talent around 
international events and works in association 
with many experts, creating gateways 
between the worlds of industry and design. 
The agency offers specific services in terms 
of export support for the targeted industries. 
Innovation, reliability and long-term stability 
are key virtues advocated by WBDM.PRESS

Dominique Lefèbvre
d.lefebvre@wbi.be
Mobile +32 (0)477 40 05 37

WBDM
Wallonie-Bruxelles Design Mode
Laure Capitani,  
Giorgia Morero,  
Leslie Lombard

Place Sainctelette, 2
B-1080 Brussels
Belgium
Phone +32 2 421 84 42
info@wbdm.be
www.wbdm.be Graphic design by Aurore Caberghs
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