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‘At the beginning of the pandemic, 
we interviewed designers and 
companies to learn about their needs. 
We then observed and compared tools 
from other public bodies, in order to 
quickly offer flexible and concrete 
support: personalised coaching and 
workshops about global strategy and 
digital communication. We strived 
to be agile, as did the designers and 
companies, who had to be resilient to 
deal with the pandemic.’

coordinator

‘The designers and companies that 
we support are really like Swiss army 
knives: they deal with difficult markets, 
are constantly innovating and regularly 
reflect on the environmental, social 
and economic sustainability of their 
approach. I have seen designers 
develop new projects, revise their 
communications strategy from top to 
bottom to adopt a digital approach, or 
even reverse their distribution channels.’

project manager

In a troubled time, when the fashion and design 
sectors are being forced to reinvent their 
communications, development and exporting 
tools, the team that promotes these professions 
on the international stage within the WBDM 
agency is celebrating its 15th anniversary.  

15 years  
of action

Laure Capitani 

Aline Lermusieaux
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‘My most powerful memory? The first 
Belgium is Design exhibition, which 
was organised in 2011 as part of Milan 
Design Week. We rented the Pinacoteca 
di Brera, a listed building that had never 
hosted an exhibition of that kind before. 
The assembly was epic, but the result 
was magnificent! The proof? More than 
700 people attended the preview.’

 

project manager

‘Each project we organise is like a 
new, unique and thrilling adventure: 
immersing yourself in textile design for 
the first time, producing a promotional 
film as part of Belgium is Design, or even 
compiling 15 years’ worth of interviews 
into one book. All of these challenges 
are stimulating, so no one project takes 
priority over the others.’ 

project manager

WBDM was founded in 2006, thanks to a desire to help 
designers and companies to export their expertise 
overseas and to showcase Belgian creativity. 
The agency aims to be an accelerator that supports the internationalisation of fashion 
and design from Wallonia and Brussels. It also curates talents, forging links between 
stakeholders from the fashion and design sectors and publishing houses in Belgium 
and abroad. In short, WBDM is a unique, high-quality agency that helps make a 
difference by being part of a larger policy of supporting and promoting cultural and 
creative industries from French-speaking Belgium.

Thanks to group participation in the most important industry events and a subsidy 
programme, WBDM has been providing structured and effective support to creatives, 
fashion designers and companies for 15 years. Convinced of the power of the 
collective, WBDM joined forces with Flanders DC and MAD – Home of Creators to 
create Belgium is Design in 2011. This programme gives designers greater visibility 
on the international stage, while encouraging synergies and collaborations.

Since it was founded, the team has organised 
142 promotional events and no fewer than 
960 professionals have benefited from its 
support. The detailed track record of WBDM 
initiatives can be found in the appendix.

Four letters. 
One goal.

Leslie Lombard

Giorgia Morero



15 years

 ‘I’m very excited about creating 
more links between the brands that 
WBDM supports and talents from the 
world of music, theatre, cinema and 
television. In years to come, I would 
like these links to allow those artists 
to become fashion ambassadors for 
Wallonia and Brussels and, ultimately, 
to create new ecosystems.’ 

press officer 

Preparing for the future also involves refining your position, by anticipating the new 
expectations of a changing sector. In order to obtain an image that is more aligned 
with its goals, WBDM entrusted Kidnap Your Designer, a graphic-design studio, with 
the task of creating a new visual identity that reflects the challenges that the team 
has set for itself. Founded by Caroline Dath and Damien Safie, this creative studio 
in Brussels developed a concept that captures the spirit of WBDM, but which also 
speaks to the world of the designers and companies that the agency represents. 
As a result, Kidnap Your Designer conceived and designed several graphic 
models (fonts, patterns, colours, compositions, shapes) that work together. 

The graphics also aim to reassert the various 
sectors in which WBDM operates – namely, 
fashion and design – and its Belgian spirit, 
a clever mixture of elegance and quirkiness.
This new graphic identity also comes on the new website, designed by EPIC. With 
a clean graphics and a simplified structure, it is intended to be a fundamental tool 
not only for Belgian designers, but also for international professionals looking for 
new collaborations.

A new graphic  
identity

Dominique Lefèbvre
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Wallonie-Bruxelles Design Mode contacts

laure.capitani@wbdm.be 

aline.lermusieaux@wbdm.be

leslie.lombard@wbdm.be

giorgia.morero@wbdm.be

Press contact

d.lefebvre@wbi.be 
+32 477 400 537

If you want to consult our full business report, 
interview one or more members of our team 
or certain designers who are supported by 
the agency, and/or obtain information/images 
of our activities, we are at your disposal.

Laure Capitani 

Leslie Lombard

Aline Lermusieaux

Giorgia Morero

Dominique Lefèbvre
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